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| AM VERY DOUBTFUL WHETHER
HISTORY SHOWS US ONE EXAMPLE OF
A MAN WHO, HAVING STEPPED
OUTSIDE TRADITIONAL MORALITY
AND ATTAINED POWER, HAS USED
THAT POWER BENEVOLENTLY.

-C.S. LEWIS, THE ABOLITION OF MAN
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SEEN AND UNDERSTOOD

BUT NOT LOVED




LOVED
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RULED BY THE HEAD
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S a mock Rogerian psychotherapist.
ginal program was described by Joseph
plementation by Norbert Landsteiner 4

PROFESSOR ELIZA e

What is the connection, do you suppo
They're always bugging us about some
: Can you think of a specific example
Well, my boyfriend made me come herj
LOVES YOU LIKE YOUR TOASTER DOES : Is it important to you that your bo
He says I'm depressed much of the f
A: I am sorry to hear that you are de
It's true. I am unhappy.

ZA: Can you explain what made you unh;



WHO IS BEHIND THE CURTAIN?




AGENTS OF INTEGRATION
(Al 2.07)

SEEN, UNDERSTOOQOD, LOVED
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