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AGENDA
I  A M  V E R Y  D O U B T F U L  W H E T H E R  

H I S T O R Y  S H O W S  U S  O N E  E X A M P L E  O F  

A  M A N  W H O ,  H A V I N G  S T E P P E D  

O U T S I D E  T R A D I T I O N A L  M O R A L I T Y  

A N D  AT TA I N E D  P O W E R ,  H A S  U S E D  

T H AT  P O W E R  B E N E V O L E N T LY.

- C . S .  L E W I S ,  T H E  A B O L I T I O N  O F  M A N



THE POWER OF 
CONVERSATIONAL A.I.



SEEN AND UNDERSTOOD

BUT NOT LOVED



LOVED

BUT NOT SEEN OR UNDERSTOOD



PREYING ON APPETITES



RULED BY THE HEAD



PROFESSOR ELIZA

LOVES YOU LIKE YOUR TOASTER DOES



WHO IS BEHIND THE CURTAIN?



AGENTS OF INTEGRATION 
(AI  2.0?)

SEEN, UNDERSTOOD, LOVED
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