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Presentation Topics

• Rationale for adding industry certifications 
• Identification of applicable certifications for 

marketing coursework
• Feedback from students
• Assessment of student performance
• Integrating certifications into the LMS 



RATIONALE FOR ADDING 
INDUSTRY CERTIFICATIONS 



 Higher education is a period of transition
 It will be transformed just as it was during the Industrial 

Revolution
 Higher Education was building for the passing industrial 

era
 In the emerging economy, higher education works less 

well than it once did; some even say it is broken
 Higher Education will need to be refitted for the global, 

digital, knowledge economy; this process can be 
accomplished by renovating the existing institutions or 
replacing them.

 This change could be of such magnitude that it disrupts 
the existing institutions, making them obsolete.

 COVID-19 has only accelerated this transformation.
 The driving forces of this transformation are changing 

demographics, the rise of the knowledge economy, and 
advancing digital technology and globalization.

The authors point out the following:





IDENTIFICATION OF APPLICABLE 
CERTIFICATIONS FOR MARKETING 
COURSEWORK



Marketing Certifications

• Business departments in higher education are 
required to update and upgrade the 
curriculum to ensure that students are 
prepared for the careers of today.  

• This requirement is particularly important in 
the ever-changing marketing discipline. As 
employers consider new hires, those 
individuals with certifications and other 
credentials are highly valued.  



Certifications and Applicable 
Marketing Courses

Class Certifications 
BADM 333
Business Analytics
Core business course

Google Analytics IQ Certification:
• Google Analytics for Beginners
• Advanced Google Analytics

BADM 430
Advertising
Required course for Strategic 
Marketing emphasis

Google Ad Certification:
• Google Ads Search Certification
• Google Ads Display Certification
• Google Ads Video Certification
• Shopping ads Certification
• Google Ads Apps Certification
• Google Ads Measurement 

Certification







Certifications and Applicable 
Marketing Courses

Class Certifications 
BADM 433
Services Marketing

• HubSpot Sales Enablement
• Service Hub Software (software)
• Sales Management Training

BADM 435
Consumer Behavior

• Introduction to HubSpot Marketing 
Software 

• HubSpot CMS for Marketing 
• Growth-Driven Design

BADM 451
Marketing Communications 
and Public Relations

• Content Marketing
• Inbound Marketing

BADM 455
Market Research

• HubSpot Reporting
• SEO (Search Engine Optimization)
• Contextual Marketing





Example of Integrating Certifications into 
the Course Schedule

Week Chapter(s) Signature Assessment
(Industry Certification)

Week 1 Chapter 1
The Role of Marketing Research
Chapter 2
The Research Process and 
Ethical Concerns

Registration for HubSpot 
Reporting Certification

Week 2 Chapter 3
Problem Formulation
Chapter 4
Exploratory Research
Chapter 5
Decision Support Systems: 
Introduction

Fundamentals of a Data-
Driven Business



Example of Integrating Certifications into 
the Course Schedule

Week Chapter(s) Signature Assessment
(Industry Certification)

Week 3 Chapter 6
Decision Support Systems: 
Working with “Big Data”

Chapter 7
Using External Secondary Data

Chapter 8
Conducting Causal Research

Collecting Meaningful 
Business Data

Managing Your Business 
Data in HubSpot



Example of Integrating Certifications into 
the Course Schedule

Week Chapter(s) Signature Assessment
(Industry Certification)

Week 4 Chapter 9
Collecting Descriptive Primary 
Data

Chapter 10
Collecting Data by Observation

Chapter 11
Collecting Data by 
Communication

Driving Growth with Attract 
Stage Reporting

Unlocking the Power of 
Engage State Reporting



Example of Integrating Certifications into 
the Course Schedule

Week Chapter(s) Signature Assessment
(Industry Certification)

Week 5 Chapter 12
Asking Good Questions

Chapter 13
Designing the Data Collection 
Form for Communication Data

Chapter 14
Developing the Sampling Plan

Creating Momentum with 
Delight Stage Reporting

Creating Custom Reports in 
HubSpot



Example of Integrating Certifications into 
the Course Schedule

Week Chapter(s) Signature Assessment
(Industry Certification)

Week 6 Chapter 15
Data Collection: Types of Error 
and Response Rate Calculation

Chapter 16
Data Preparation for Analysis

Chapter 17
Analysis and Interpretation: 
Individual Variables 
Independently

Designing Compelling 
HubSpot Dashboards



Example of Integrating Certifications into 
the Course Schedule

Week Chapter(s) Signature Assessment
(Industry Certification)

Week 7 Chapter 18
Analysis and Interpretation: 
Multiple Variables Independently

Chapter 19
The Oral Research Presentation

Chapter 20
The Written Research Report

Complete Certification 
Exam

Week 8 Course Wrap-Up



FEEDBACK FROM STUDENTS



Do you believe the Google Analytics certification 
will improve your marketability in the job market?

90% Strongly Agree or Agree
5% Neutral
5% Disagree or Strongly Disagree

6 sections of BADM 333; 159 students surveyed



Do you plan to add this certification to your list of 
Verified Credentials on your LinkedIn Profile? 

91% Yes
9% No

6 sections of BADM 333; 159 students surveyed



Testimonials



Other Certifications:
New Course in
Digital Marketing



Other Certifications:
Integrated Studies Class  
Business Communications



ASSESSMENT OF 
STUDENT  PERFORMANCE



Are students passing 
the certification exams?

Yes.



Are students passing 
the certification exams?



INTEGRATING CERTIFICATIONS IN THE 
LEARNING MANAGEMENT SYSTEM (LMS)



BADM 333 Business Analytics Example



BADM 430 Advertising Example



BADM 435 Consumer Behavior 
Example



BADM 431 Entrepreneurship Example



Course Management Process

• Structure of UC Online and the management 
of online undergraduate courses
– Director of UC Online
– Instructional Design

• Master Course Model
• Faculty Credentialing



Questions?
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