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PREFACE

The International Accreditation Council for Business Education (IACBE) was founded in 1997 in response
to the expressed needs of presidents, chief academic officers, and business deans, chairs, and heads of
departments who wanted an accreditation process that was mission-driven and outcomes-based. The
IACBE provides specialized accreditation for the business programs of hundreds of institutions of higher
education throughout the world whose primary purpose is excellence in teaching and learning. The

| ACBEG&s i nnov a ttheaceredaapign of businels ptograms is based on the assessment of
educational outcomes and the characteristics of excellence in business education.

This manual is organized into the following five sections:

C Section One: This section contains an introduction that describes (i) the mission of the IACBE and
business accreditation, (i)t he | ACBE®6 s Ipbinessaccrediation, (afi i ) t he | ACBEJ§fs
Characteristics of Excellence in Business Education, (iii) the scope of business accreditation, and (iv)
eligibility criteria for business accreditation.

Section Two: This section provides instructions for preparing the self-study.

Section Three: This section contains general background information pertaining to the academic
business unit and the business programs that it offers.

Section Four: Thi s secti on cont ai ns cctetitationlpinCiBeE, @wluatioms i ness a
criteria, and guidelines for addressing each principle in the self-study.

Section Five: This section contains appendices.
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SECTION ONE: INTRODUCTION

Mission of the IACBE and Business Accreditation

The mission of the IACBE is to promote and recognize excellence in business education in institutions of
higher education worldwide, at both the undergraduate and graduate levels, through specialized
accreditation of business programs.

Characteristics of Excellence in Business Education

The IACBE promotes and recognizes excellence in business education in institutions of higher education
worldwide. However, excellence in business education is multidimensional and may be interpreted in
different ways depending on the educational, historical, cultural, legal/regulatory, and organizational
environments in which the academic business unit operates. The IACBE recognizes and respects this
fact, but however it is interpreted, excellence in business education normally exhibits the following
common characteristics:

C The academic business unit acts with integrity and responsibility in its interactions with all of its
stakeholders.

C The academic business unit has a clearly-defined mission and broad-based goals that are consistent
with those of the institution and that explicitly encompass business education.

C The academic business unit strives for higher levels of performance consistent with its mission as
reflected in the student learning outcomes in its business programs, its operational effectiveness, and
the accomplishment of its mission and broad-based goals.

C The academic business unit engages in a strategic planning process that is driven by its mission and
that incorporates processes for involving external stakeholders from the business community and
business and industry.

C The academic business unit has developed and implemented an outcomes assessment process that
promotes continuous improvement in its business programs, and is linked to the strategic plans of
both the academic business unit and the institution.

C The academic business unit develops students, both personally and professionally, into well-
educated, ethical, and competent business professionals.

C The academic business unit encourages and fosters innovation and creativity in business education.

C The academic business unit implements clear and effective policies, procedures, and processes
governing its interactions with internal and external stakeholders.

C The academic business unit has meaningful and effective linkages between the classroom and
practitioners in the business community, thereby contributing to the assurance of currency and
relevance of its business programs.

C The academic business unit encourages external cooperative relationships with other educational
units and institutions that are consistent with its mission and broad-based goals and that contribute to
the academic quality of its business programs.

C Business faculty members in the academic business unit integrate ethical viewpoints and principles in
their teaching activities.




C Business faculty members in the academic business unit strive to be effective teachers who are
current in their professional fields and are active in contributing to their institutions and disciplines.

C Business faculty members are positively engaged within their academic business unit and contribute
to its mission and broad-based goals through appropriate faculty development and faculty evaluation
processes.

C The mix of academic and professional credentials of the business faculty is worthy of the respect of
the academic, business, and business communities.

C The institution provides resources to the academic business unit that are adequate to support its
business programs and to accomplish its mission and broad-based goals.

C The curricula in business programs reflect the missions of the institution and its academic business
unit, and are consistent with current, acceptable business practices and the expectations of
professionals in the academic, business, and business communities.

C The curricula in business programs ensure that students understand and are prepared to deal
effectively with critical issues in a changing global business environment.

C The content of business courses is delivered in a manner that is appropriate, effective, and stimulates
learning.

C The academic business unit is accountable to its stakeholders for the value and quality of the
education that it provides.

These Characteristics of Excellence in Business Education are critical factors in demonstrating academic
quality in business education. In addition, they have been shown to be elements of high-quality business
programs and highly-performing academic business units regardless of the environmental settings in
which they operate.

Furthermore, the Characteristics of Excellence in BusinessEducati on serve as the
business accreditation principles i the Assembly's evaluation criteria for the accreditation of business
programs i with each principle being linked to one or more of the characteristics of excellence.




Scope of Accreditation

The | ACBE accredits busin
doctor al l evel s in instit
degrees.

ams that | ead to deg!
hi gher education |wol

The IACBE does accredit business programs of institutions of higher education that offer only associate

degrees in business, but the accreditation of-these |pr
recognized scope of accreditation. As soon as the criteria for CHEA recognition are met, the IACBE will
submit the required documentation to request that it|sd

institutions that offer only associate degrees in business.

For the purposes of i ncl usreditation,iaprogtam ef studhi€ ®isleredtoc op e o|f
be a 6business programé if and only if it satisfies |al|

C The program leads to the awarding of a degree, diploma, or other equivalent credential at the
associate, baechdlsar g, dmat or al l evel ;

C The credit hours (or contact hours as applicable) in the traditional areas of business education? in the
courses, modules, subjects, etc. comprising the program constitute 20 percent or more of the total
hours required for an undergraduate degree, diploma, or other equivalent credential, 2 or 50 percent
or more of the total hours required for a graduate degree, diploma, or other equivalent credential; 3

C The program appears on a student 6s rotiefoffidalracbrddfr anscir i g
program completion.

Furthermore, all majors, concentrations, specializations, emphases, options, and tracks contained within
a program wil|l al so be encompassed by the | ACBES&s sclop
following two criteria:

C Fifty percent or more of the credit hours (or contact hours as applicable) required for any major,
concentration, specialization, emphasis, option, or track are in the traditional areas of business
education;*

C The majors,concentrat i ons, specializations, emphases, options,
official transcript, diploma supplement, or other official record of program completion.

Consequently, programs of study and all majors, concentrations, specializations, emphases, options, and
tracks contained within the programs that satisfy the criteria listed above will normally be included in
IACBE accreditation reviews and self-studies.

4%
-
D

'The following typical disciplinary areas are consid
administration, ecounting, finance, human resources, information management, international business,
management, marketing, economics (principles of microeconomics and macroeconomics), business law, business
ethics, business communication, and businekged quantitatie methods.

For example, if a bachelorés degree requintheprogl0 cr gdi
are in the traditional areas of business education, then the program is considered to be a business program.

SForexample,ihih masterds degree requires 36 cr edntheptogramr s f ojr
are in the traditional areas of business education, then the program is considered to be a business program.

4 For example, suppose that an academic busimeis offers a Bachelor of Business Administration degree with
concentrations in accounting, computer information systems, and marketing, and that the business program within
the BBA consists of a set of courses common to all concentrations and 18rediditéglits in each of the

concentrations. Furthermore, suppose that all 18 credits in the accounting and marketing concentrations (100% of
the required credits) and 6 credits in the computer information systems concentration (33.3% of the requijed credits
are in the traditional areas of business education. Then, the accounting and marketing concentrations would be
included in the accreditation review and the computer information systems concentration would not be included.




For the purpose of further defining the scope of IACBE accreditation:

C The IACBE expects that business programs will normally be offered through the academic business
unit. However, the IACBE respects the differences that exist within institutions of higher education,
and realizes that institutions may have valid reasons for offering some business programs outside of
the academic business unit. All business programs normally will be included in the IACBE
accreditation review regardless of whether they are administered or delivered solely by the academic
business unit or through cooperative or interdisciplinary arrangements with other units of the
institution.

C All business programs offered at multiple degree levels (associate-, b a ¢ h, e | nmoarsétessdr 6 s
doctoral-level programs) normally will be included in the IACBE accreditation review.

C All off-campus locations of an institution that offer programs in business normally will be included in
the IACBE accreditation review, as long as those programs are under the degree-granting authority of
the institution seeking accreditation. Where multiple campuses exist within the framework of one
institution, the IACBE Board of Commissioners will determine which campuses may be included in a
single accreditation review.

C All business programs, regardless of mode of delivery, normally will be included in the IACBE
accreditation review. This includes online programs, distance learning programs, adult degree
compl etion progr ams, accelerated programs, and
whether these programs are administered by the academic business unit.

ot
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SECTION TWO: PREPARING THE SELF-STUDY

Accreditation is a formal process in which a written document i a self-study i is produced for review and
evaluation by an external team of professional peer reviewers. The completion of a comprehensive self-
study f or an i ns tbudness unibisarequiranseatdoeachiecing IACBE accreditation or
reaffirmation of a degsinesgdprogranisi on of the wunitébs

The time-period encompassed by the self-study (self-study year) must cover one full academic year; this
should be the full academic year immediately preceding, and not including any portion of, the calendar
year in which the site visit takes place. For example, if the site visit is scheduled for the calendar year of
2017, use the preceding academic year (2015-2016 academic year) as the self-study year.

A preliminary draft copy of the self-study must be submitted to IACBE headquarters no fewer than 120

days prior to the site visit. Upon receipt of the draft self-study, IACBE staff will contact the academic

business unit to schedule a telephone consultation to conduct an initial technical review of the self-study

for completeness and accuracy. This technical review will not include any judgments regarding the quality

of the responses contained in the self-study, nor will it evaluate the extent of the academic businessuni t 6 s
compl i ance wi tdereditatian prindiplesd @olicies, and requirements. These determinations

are the prerogative of and will be made by the site-visit team and the Board of Commissioners.

The purposes of the technical review are (i) to identify any technical issues associated with the academic
businessu n i t &éstudygi.e.| nfissing, incomplete, and/or inaccurate information) and (ii) to help to
ensure a smooth visit by the site-visit team. Any missing or incomplete responses and inaccurate
information will be communicated to the academic business unit during the technical review consultation.
Subsequent to the review, the academic business unit should revise its self-study to ensure that it is
complete, addresses all accreditation principles, and is in the appropriate format with accurate tables.

The revised, final self-study must be submitted to IACBE headquarters no fewer than 60 days prior to the
scheduled site visit. No explicit site visit travel arrangements will be made, and no site visits will be
conducted until the IACBE has received the final self-study documents.

The remainder of this section addresses the organization of the self-study and provides a description of
the information that you are to include. The self-study should consist of two volumes: Volume 1 for your
responses to the organizational and programmatic profile and business accreditation principles (including
required tables), and Volume 2 for the appendices to accommodate bulky items such as strategic
planning documents, outcomes assessment plan, faculty vitae, etc. It is recommended that you use
electronic file folders to separate the materials in Volume 2 of the self-study. The self-study and all
supporting materials must be written in English.

Terminology

In this manual the term course is used synonymously with any and all of the following: courses,
modules, subjects, etc.

In this manual the term major is used synonymously with the following: majors, concentrations,
specializations, focus areas, emphases, options, tracks, fields, or streams, etc.




The self-study should be organized in the following manner:

Volume 1

1.

Table of Contents: This table should delineate the major sections of Volume 1 of the self-study
document, including sections for the organizational and programmatic profleand each of
business accreditation principles.

Cover Page: The cover page should be the first page of the self-study. A copy of a cover page
template is provided in Appendix B of this manual.

Organizational and Programmatic Profile: This section provides essential background information
and conveys a general profile of the academic business unit and the business programs that it offers.

Documentation of Compliance with Business Accreditation Principles: To prepare this section
of the self-study, use the structure and guidelines found in Section Four: Business Accreditation
Principles of this manual. List each principle in the order shown in Section Four, and then respond to
each principle using the self-study guidelines for that principle. This manual is available in electronic
form, and can be used as a template to develop your self-study.

Volume 2

1.

Table of Contents: This table should list each of the appendices contained in Volume 2 of the self-
study document.

Appendices: Materials that are sufficiently long to hinder the readability of your narrative responses
in Volume 1 should be placed in an appendix. Many of these materials are identified in Section Four:
Business Accreditation Principles of this manual. Electronic file folders should be used for each of the
appendices in Volume 2 and the name of the electronic file folder should be included in the narrative
in Volume 1.

10
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SECTION THREE:
ORGANIZATIONAL AND PROGRAMMATIC PROFILE

This section provides essential background information and conveys a general profile of the academic
business unit and the business programs that it offers.

Self-Study Guidelines for Documentation

In the self-study:
1. Provide the following information pertaining to the academic business unit:

a. A description of the relationship between the academic business unit and the institution.

b. A copy of the academic bus.i(ihieshauld berpiadedis an appandixn i z a t

of the self-study).

2. Provide Table OPP-1: Business Programs Included in the Accreditation Review. This table should
provide a listing of each business program included in the accreditation review (including all majors
contained within the program), and an identification of all of the locations at which they are offered. If
the program is delivered in partnership with other institutions, identify those institutions as well. This
information should be presented by program level as shown in sample Table OPP-1 in these
guidelines.

If these programs (including all majors contained within the program) and/or locations differ from the

ones that appear in the institutionés catalog, bul
materials for the self-study year, provide an explanation for this difference.

Please do not use any colloquialisms to identify the business programs; use instead the official

institutional degree designations or program names, i.e., the degree or program names that appear

on students6 official transcripts, di pl oma suppl em

3. For each of the business programs listed in item 2 above (including all majors contained within the
program), provide a copy of an official student transcript, diploma supplement, or other official record
of program completion on which the degree or program name appears (these should be placed in an
appendix of the self-study). Student names and other confidential information on these documents
may be redacted.

4. Provide Table OPP-2: Public Notification of Accreditation. This table should provide the following
information:

a. If you are pursuing reaffirmation of your business program accreditation, provide the website path
to the page on the instituti o n 6 s  woatairsng yoer public notification of special business
accreditation by the IACBE.

b. This does not apply to academic business units pursuing first-time accreditation.

5. Provide Table OPP-3: Institutional and Business Program Enrollments. This table should provide the
following information:

a. Figures for the total number of students by headcount who were enrolled in the institution for the
self-study year and the previous two academic years.

b. Figures for the total number of students by headcount who were enrolled in the for the self-study
year and the previous two academic years

11




10.

11.

The figures in the table should be those for the overall institutional and program enrollments, not just
the figures for the number of students who were admitted in these years.

Provide Table OPP-4: Number of Students in Business Programs. For each of the business programs
listed in item 2 above (including each major contained within the program), provide figures for the
total number of students by headcount in the program for the self-study year and the previous two
academic years. This information should be presented by program level as shown in sample Table
OPP-4 in these guidelines.

If a student pursued multiple programs during a given year, include the student in the figures for each
program in the relevant year. For example, if a student pursued both a Bachelor of Business
Administration with a Concentration in Business and a Bachelor of Science in Accountancy during the
self-study year, then include that student in the figures for each of the two programs in the self-study
year.

Provide Table OPP-5: Number of Business Students by Program Level. This table should provide
figures for the number of associate-, b a ¢ h, e | noar sdtaaed ddtteral-level students for the self-
study year and the previous two academic years. This information should be presented as shown in
sample Table OPP-5 in these guidelines.

Provide Table OPP-6: Degrees Conferred in Business Programs. For each of the business programs
listed in item 2 above (including each major, contained within the program), provide figures for the
number of such degrees conferred during the self-study year and the previous two academic years.
This information should be presented by program level as shown in sample Table OPP-6 in these
guidelines.

Provide Table OPP-7: Number of Business Faculty. This table should provide figures for the number
of full-time and part-time/adjunct faculty members for the self-study year. This information should be
presented as shown in sample Table OPP-7 in these guidelines.

Full-time business faculty includes regular full-time business faculty, full-time visiting professors in
business, and full-time business faculty with administrative loads, such as deans, and department
and division chairs. Part-time business faculty includes adjunct faculty, administrative personnel, staff,
and full-time faculty from other academic units in the institution who, on a part-time basis, teach
business courses, modules, subjects, etc. offered by the academic business unit.

Provide evidence that the institution is authorized to award degrees in each of the countries where
the business programs included in the review are offered. This can be in the form of a link to the
accreditor 6s we bignatioreof themuthoneationt t en conf

Describe any situations present at your institution requiring a special understanding during the
business accreditation process.

12




Table OPP-1: Business Programs Included in the Accreditation Review

PROGRAMS ‘ LOCATIONS ‘ PARNER INSTITUTIONS
ASSOCIATEEVEL PROGRAMS
Associate ofAppliedScience iBusiness Location #1 None

I /1 9 [LEWEQ PROGRAMS
Bachelor of Business Administration with & Location #1
Concentration irMarketing Location #2 Partner #1
Bachelor of Scienda Accountancy Location #1 None
a! { ¢ 9LEVYEL PROGRAMS
Mast(_ar pf B_usipess Ad_ministration with a Location #1 Partner #1
Specialization iMarketing Location #2
Master of Public Accountancy Location #1 None
DOCTORALEVEL PROGRAMS
Ph.D. irBusiness Loation #1 None

Table OPP-2: Public Notification of Accreditation

a. PUBLIC NOTIFICATIOR ACCREDITATIONBRFSINESS PROGRAMS

Click on:

1. | Academics

2. | School of Business

3. | IACBE Accreditation

Table OPP-3: Institutional and Business Program Enrollments

a. INSTITUTIONAL ENROLLMENT BY HEADCOUNT

SELISTUDY YEAR

YEAR PRIOR

TWO YEARS PRIOR

980

b. NUMBER OF STUDENTS BY

SELISTUDY YEAR

890

YEAR PRIOR

810

HEADCOWCICREDITED BUSINESS PROGRAMS

TWO YEARS PRIOR

197

186

173




Table OPP-4: Number of Students in Business Programs

NUMBER OF STUDENBYSHEADCOUNT

PROGRAM YEAR TWO YEARS
SELISTUDYEAR PRIOR TO PRIOR TO
SELFSTUDY YEAR SELFSTUDY YEAR
ASSOCIATEEVEL PROGRAMS
Associate oAppliedScience iBusiness 8 10 7
'/ | 9 [[LEMEQ PROGRAMS

Bachelor of_ Bugmess Adm|n|strat|on with & 16 15 14
Concentration irMarketing
Bachelor of Science in Accountancy 14 13 12
al! { ¢ 9LEVYE{ PROGRAMS
Master of Business Administration with a

s . 11 10 8
Specialization iMarketing
Master of Public Accountay 15 12 11
DOCTORALEVEL PROGRAMS
Ph.D. irBusiness 9 5 3

Table OPP-5: Number of Business Students by Program Level

NUMBER OF STUDENBIYSHEADCOUNT

PROGRAMLEVEL YEAR TWO YEARS
SELFSTUDY YEAR PRIOR TO PRIOR TO
SELISTUDY YEAR SELFSTUDY YEAR
AssociatelLevel Students 8 10 7
Bachelof>-Bevel Students 25 24 23
MasterQ-Bevel Students 26 12 19
DoctoratLevel Students 9 5 3
TOTALS 68 61 52

14




Table OPP-6: Degrees Conferred in Business Programs

NUMBER OF DEGREES CONFERRED

PROGRAM
SELISTUDWEAR

ASSOCIATEEVEL PROGRAMS

YEAR
PRIOR TO
SELfSTUDYEAR

TWO YEARS
PRIOR TO
SELFSTUDYEAR

Associate oAppliedScience iBusiness 3 4 5
I /1 9 [LEVEQ PROGRAMS

Bachelor of_ Bu_siness A_dministration with & 4 3 5
Concentration irMarketing
Bachelorof Science in Accountancy 6 5 7
a! { ¢ 9LEVYH PROGRAMS
Master of Business Administration with a
Specialization iMarketing 4 3 4
Master of Public Accountancy 7 6 6
DOCTORALEVEL PROGRAMS
Ph.D. irBusiness 3 2 1

TOTALS 27 23 25

Table OPP-7: Number of Business Faculty
TYPE OF FACULTY ‘ NUMBER

FulkTimeBusiness$-aculty 10
PartTime/AdjunctBusiness$-aculty 2

15




SECTION FOUR: BUSINESS ACCREDITATION PRINCIPLES
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Principle 1: Commitment to Integrity, Responsibility, and Ethical Behavior

1.1: Commitment to Integrity, Responsibility, and Ethical Behavior

Excellence in business education requires the academic business unit to act ethically,
responsibly, and with integrity in all interactions with its stakeholders. Furthermore, the
academic business unit must have established systems for encouraging and upholding ethical
and responsible behavior.

Evaluation Criteria

To fulfill the commitment implicit in the social compact between the public and higher education and to
serve the public interest of preparing ethical and competent business professionals, academic business
units must demonstrate a commitment to ethical and responsible behavior in all interactions with their
internal and external stakeholders.

Self-Study Guidelines for Documentation

In the self-study:

1. Identify and explain the ways in which the academic business unit demonstrates a commitment to
ethical and responsible interactions with its internal stakeholders, including administrators, faculty,
professional staff, and students.

2. ldentify and explain the ways in which the academic business unit demonstrates a commitment to
ethical and responsible interactions with its external stakeholders, including prospective students and
their families; alumni; employers; accreditation agencies; organizations that supply funding;
governmental oversight bodies; and other members of the public who may have an interest in the
academic business unit.

3. Describe the system, including published policies, procedures, and processes, that the academic
business unit employs to promote, foster, and support ethical and responsible behavior of its
administrators, faculty, professional staff, and students.

4. Provide copies of the published policies, procedures, and processes identified in item 3 above (these
should be placed in an appendix of the self-study; alternatively, if these documents are available on
the academic businessuni t 8s or the institutionds website,
materials).

5. Identify and describe the methods or mechanisms employed by the academic business unit for
detecting and addressing breaches of ethical and responsible behavior.

17
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1.2: Summary Reflection on the Commitment to Inteqgrity, Responsibility, and
Ethical Behavior

Excellence in business education requires an evaluation of the academic businessuni t 6 s
academic resources and its educational processes and activities in terms of their contributions
to the unitdés overall p e r f oThis eequires the aclademic businesso i [t s m|i
unit to evaluate (i) the extent to which it acts ethically and responsibly in its interactions with its
stakeholders and (ii) the effectiveness of its commitment to integrity and responsibility in
supporting excellence in business education.

Evaluation Criteria

The academic business unit should reflect upon the evidence presented in the self-study as it relates to
t h e (ovweialt perlormance in the context of its mission.

Self-Study Guidelines for Documentation

In the self-study:

Provide a summary reflection on the extent to which the academic business unit acts ethically,
responsibly, and with integrity in its interactions with its stakeholders. In this reflection, consider the
evidence presented in the self-study in the context of the academic businessuni t 6s mi ssi on and:

1. Describe the general conclusions that the academic business unit drew from the self-study regarding
the effectiveness of its commitment to integrity, responsibility, and ethical behavior in supporting
excellence in business education. These conclusions should include an identification of any changes

and improvements needed in the academic businessuni t 6s i nteractions/omn t h it
its policies, procedures, and processes for encouraging and upholding ethical and responsible
behavior.

2. Describe proposed courses of action to make the changes and improvements identified in item 1
above.

18




Principle 2: Quality Assessment and Advancement

2.1: Assessment Planning

Excellence in business education requires the development of a comprehensive plan for
assessing the extent of st udeéustineslspragramsandthé n t he| i
operational effectiveness of the academic business unit. Furthermore, the plan must be driven
by the mission of the academic business unit, must be linked to the strategic planning
processes of the institution and the academic business unit, and must involve business faculty
in all aspects of its development.

Evaluation Criteria

To demonstrate high levels of overall performance and academic quality in its business programs, the
academic business unit must develop a comprehensive business outcomes assessment plan.

A major purpose of outcomes assessment is to provide a basis for continuous improvement in curriculum,
pedagogy, institutional resources, academic support services, staffing, and other aspects of institutional
operations that impact student learning and the overall effectiveness of the academic business unit. It is
therefore important that any needed changes and improvements identified through the assessment
process be based on the best possible data, and that assessment results accurately and reliably
characteri ze Hudinessprogsmamns. t uti onds

Self-Study Guidelines for Documentation

The business outcomes assessment plan must encompass all business programs for which the academic
business unit is seeking special accreditation, and must conform to IACBE guidelines as outlined in the
| ACBE doc umelkey Coatent Areiad oéath Olitcomes Assessment Plan for Business Programs.o

The site-visit team and the Board of Commissioners will (1) review the academic businessuni t 6s out co

assessment plan and (2) evaluate the extent to which it complies with IACBE requirements.

In the self-study:

1. Provide a copy of the academic business u n i husiness outcomes assessment plan that
encompasses each business program included in the accreditation review. The assessment plan
must be prepared using the template developed by the IACBE. (The academic businessuni t 6 s
business outcomes assessment plan should be placed in an appendix of the self-study.)

2. For each business program included in the accreditation review, demonstrate that the intended
student learning outcomes for the program are aligned and consistent with:

a. The career path and the roles and responsibilities for which the program is designed to prepare
students;

b. The mission and broad-based goals of the academic business unit.
3. Describe the process employed by the academic business unit for the development, periodic review,

and renewal of its outcomes assessment plan. Explain the ways in which the business faculty are
involved and participate in the process.
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2.2: Assessment of Student Learning and Operational Effectiveness

Excellence in business education is evaluated through the assessment of the academic
businessuni t 6s mi s s i dasedagoals, iltendea dtudent learning outcomes, and
intended operational outcomes. This requires the academic business unit to have fully
implemented its outcomes assessment plan.

Evaluation Criteria

To demonstrate high levels of overall performance and academic quality in its business programs, the
academic business unit must fully implement a process of outcomes assessment. Compliance with each
of the remaining business accreditation principles is evaluated in terms of the degree to which the
resource or process contributes to producing measurable results or outcome as determined through the
outcomes assessment process.

Self-Study Guidelines for Documentation

The site-visit team and the Board of Commissioners will (1) review the results from the academic
businessuni t 6s out comes as segatuatartemttentghhatdsmisaion énd pradad-based
goals, intended student learning outcomes, and intended operational outcomes are being achieved.

In the self-study:
1. For each business program included in the accreditation review, provide Table 2-1: Student Learning
Assessment Results for each program included in the outcomes assessment plan. These results

must include the following information:

a. Results from the implementation of the direct measures of student learning as identified in the
academic businessuni t s outcomes assessment pl an

b. Results from the implementation of the indirect measures of student learning as identified in the
academic business u n i tutbosnes@assessment plan

c. An indication of whether students achieved each of the intended learning outcomes as
determined by the performance objectives (targets/criteria for the assessment measures)
identified by the academic business unit in its outcomes assessment plan

This information must be presented using the table template provided in these guidelines.

2. Provide Table 2-2: Operational Assessment Results. These results must include the following

information:

a. Results from the implementation of the operational assessment measures identified in the
academic businessuni t &8s outcomes assessment plan

b. An indication of whether each of the intended operational outcomes was achieved as determined
by the performance objectives (targets/criteria for the assessment measures) identified by the
academic business unit in its outcomes assessment plan

This information must be presented using the table template provided in these guidelines.

3. Based on the assessment results reported in items 1 and 2 above, provide a narrative appraisal of
the extent to which the academic business unit is achieving its mission and broad-based goals.
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Table 2-1: Student Learning Assessment Results

(indicate program levey! 8 82 OAl 1Sz

FOKSf 2NRaszx Yl adsSNnaxz

2NJ 520402

InsertProgram Nane Here
a. Summary of Results from Implementing Direct Measures of Student Learning:
1. | Insert Direct Measure 1 here
Summary of Results for Direct Measure 1
2. | Summary of Results for Direct Measure 2
3. | Summary of Results for Direct Measure 3
4. | Summary 6Results for Direct Measure 4
b. Summary of Results from Implementing Indirect Measures of Student Learning:
1. | Summary of Results for Indirect Measure 1
2. | Summary of Results for Indirect Measure 2
3. | Summary of Results for Indirect Measure 3
4. | Summay of Results for Indirect Measure 4
c. Summary of Achievement of Intended Student Learning Outcomes:
Intended Student Learning Outcomes Learning Assessment Measures
(ISLOs) Direct Measures of Student Learning Indirect Measures of Student Learning
Direct Direct Direct Direct Indirect Indirect Indirect Indirect
Measure 1 Measure 2 Measure 3 Measure 4 Measure 1 Measure 2 Measure 3 Measure 4
ProgramISLOs Performance | Performance | Performance | Performance | Performance | Performance | Performance | Performance
Objective Objective Objective Objective Objective Objective Objective Objective
2 ax 2 ax 2 ax 2 ax 2 ax 2 ax 2] ax 2] ax
1. | InsertProgramLearning Outcome 1
here
2. | ProgramLearning Outcome 2
3. | ProgramLearning Outcome 3
4. | ProgramLearning Outcome 4
5. | ProgramLearning Outcome 5
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Table 2-2: Operational Assessment Results

a. Summary of Results from Implementing Operational Assessment Measures/Methods:
1. | Summary of Results for Measure/Method 1
2. | Summary of ResultsrftMleasure/Method 2
3. | Summary of Results for Measure/Method 3
4. | Summary of Results for Measure/Method 4
5. | Summary of Results for Measure/Method 5
6. | Summary of Results for Measure/Method 6
7. | Summary of Results for Measure/Method 7
8. | Summary of Raults for Measure/Method 8
b. Summary of Achievement of Intended Operational Outcomes:
Operational Assessment Measures/Methods
Operational | Operational | Operational | Operational | Operational | Operational | Operational | Operational
Assessment| Assessment| Assessment | Assessment| Assessment| Assessment| Assessment| Assessment
Intended Operational Outcomes Measure/ Measure/ Measure/ Measure/ Measure Measure/ Measure/ Measure/
Method 1 Method 2 Method 3 Method 4 Method 5 Method 6 Method 7 Method 8
Performance | Performance | Performance | Performance | Performance | Performance | Performance | Performance
Objective Objective Objective Objective Objective Objective Objective Objective
WasX 2 ax 2 ax 2 ax 2 | axX 2| axX 2 | axX 2 | ax
1. | Intended Operational Outcome 1
2. | Intended Operatioal Outcome 2
3. | Intended Operational Outcome 3
4. | Intended Operational Outcome 4
5. | Intended Operational Outcome 5
6. | Intended Operational Outcome 6
7. | Intended Operational Outcome 7
8. | Intended Operatinal Outcome 8
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2.3: Continuous Quality Improvement

Excellence in business education requires the academic business unit to be engaged in a
process of continuous improvement in its programs and operations. This process includes the
identification of necessary changes and improvements as a result of the implementation of the
academic businessuni t 8s outcomes assessment plan, the devel
making those changes and improvements, and the documentation of the realized outcomes
from the execution of the action plans.

Evaluation Criteria

To demonstrate high levels of overall performance and the advancement of academic quality in its
business programs and operations, the academic business unit must provide evidence that it is using the
results of outcomes assessment for continuous improvement. Since this requires that changes and
improvements that are identified as result of the outcomes assessment process be incorporated into the
planning process for the future, the academic business unit must provide for the linkage of its outcomes
assessment and strategic planning processes.

Self-Study Guidelines for Documentation

The site-visit team and the Board of Commissioners will (1) review the academic businessuni t 6 s pr oce
of continuous improvement and (2) evaluate the extent to which the academic business unit is using the

results of its outcomes assessment process for improvement in its business programs and operational

effectiveness.

In the self-study:

1. Provide Table 2-3: Summary of Changes, Actions and Outcomes. The information in this table should
identify the changes and improvements that were needed, action plans that were developed, desired
or realized results, and additional action required based on the analysis of the results from
implementing the academic businessuni t 6s out comes assessment pl an.

2. Describe the ways in which the action plans were integrated into the strategic planning processes of
the academic business unit and the institution. If applicable, describe the ways in which the academic
businessuni t 6s action plans were |inked to the institu
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Table 2-3: Summary of Changes, Actions, and Outcomes

Change or Improvement Needed Action Required and Timeline Desired/Realized Outcomes Additional Action Required

© Nl rw NIE
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2.4: Summary Reflection on Quality Assessment and Advancement

Excellence in business education requires an evaluation of the academic businessuni t 6 s
academicresour ces and educational processes in terms| of |t he
overall performance relative to its mission. This requires the academic business unit to evaluate
the effectiveness of its processes for quality assessment and advancement in supporting
excellence in business education.

Evaluation Criteria

The academic business unit should reflect upon the evidence presented in the self-study as it relates to
the u n i avedadl performance in the context of its mission.

Self-Study Guidelines for Documentation

In the self-study:
Provide a summary reflection on the academic businessuni t 6s qual ity assessment and
processes. In this reflection, consider the evidence presented in the self-study in the context of the
academic businessuni t &8s mi ssi on and:

1. Describe the general conclusions that the academic business unit drew from the self-study regarding
the effectiveness of its quality assessment and advancement processes in supporting excellence in
business education. These conclusions should include an identification of any changes and
improvements needed in the academic businessuni t 6s processes for assessihng
academic quality in its programs and operations.

2. Describe proposed courses of action to make the changes and improvements identified in item 1
above.
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Principle 3: Strategic Planning

Preparation for the future, innovation, continuous improvement, and excellence in business education
require the academic business unit to be engaged in effective strategic planning and outcomes
assessment processes. These processes should be consistent with those of the institution, but may be
implemented in different ways depending on the internal and external environments in which the
academic business unit operates.

3.1 Strateqgic Planning

Excellence in business education requires an effective strategic planning process that focuses
the academic businessuni t 6s deci si on maki ngi ¢ olwiamkle d etf d ntefde gwmil t
outcomes assessment process, and provides an overall strategic direction for guiding the unit
into the future. The strategic planning process is also informed by the input of the various
stakeholders of the academic business unit. Furthermore, the academic business unit must
have used the process for continuous improvement in its overall performance and its business
programs.

Evaluation Criteria

While the IACBE does not prescribe a specific approach to strategic planning, the academic business
uni tés strategi c péxbabithe follgwing characterstes: s hou |l d

C The strategic planning process is driven by a clear and appropriate mission that is consistent with the
missions of any academic business unit and institution of which it is a part and that provides overall
strategic direction for the unit.

C The academic business unit articulates goals that clearly specify the broad expected results the unit
desires to achieve through its various activities and that are consistent with and flow from its mission.

C The academic business unit develops forward-looking strategies that clearly describe the general
ways in which the unit intends to accomplish its mission and goals.

C The strategic planning process fosters innovation and creativity in business education.

C The strategic planning process explicitly addresses business education and promotes quality
advancement in its business programs and in its organizational performance.

C The strategic planning process focuses decision making on the resources needed to sustain change
and improvement efforts in business education.

C The strategic planning process includes processes for developing action plans for continuous
improvement in the academic businessuni t 6 s acti vi t.These plansaltinethe r at i ons
human, financial, physical, and technological resources needed to implement the actions, the
individuals who are responsible for carrying out the actions, and the timeline for executing the actions.

C The strategic planning process of the academic business unit includes methods for tracking the
progress of action plans and monitoring the extent to which the mission and goals of the academic
business unit are being achieved. These methods include the process of outcomes assessment.

C The strategic planning process of the academic business unit should be connected to the institutional
budgeting process.
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C The strategic planning process of the academic business unit involves multiple stakeholders of the
unit and includes processes for the periodic review and renewal of its mission, goals, and strategies.

Self-Study Guidelines for Documentation

The site-visit team and the Board of Commissioners will (1) evaluate the academic businessu ni t 6 s
strategic planning process, (2) review the results from implementing the process, and (3) examine the

ways in which the results are being used for continuous improvement in the academic businessu ni t 6 s
overall performance and the academic quality of its business programs.

In the self-study:

1. Explain the ways in which the mission of the academic business unit is aligned with and contributes to
the mission of the institution.

2. Demonstrate that the mission of the academic business unit is transparent to all of its stakeholders.

3. Demonstrate that the academic business unit formulates goals that are aligned with, map to relevant
aspects of, and are instrumental to the accomplishmentoftheuni t 6s mi ssi on.

4. Describe the processes employed by the academic business unit for developing strategies for
advancing its overall organizational effectiveness, and demonstrate that the strategies are aligned
with its mission and goals.

5. Explain the ways in which the mission, goals, and strategies of the academic business unit direct its
efforts at innovation and creativity in business education.

6. Explain the ways in which the mission, goals, and strategies of the academic business unit clearly
focus its educational activities on business education and foster continuous quality improvement in its
business programs and its operational and functional performance.

7. Demonstrate that the mission, goals, and strategies of the academic business unit explicitly address
the human, financial, physical, and technological resource needs to sustain its continuous
improvement and innovation efforts in business education and to support its ongoing functional
operations.

8. Describe the processes used by the academic business unit for developing action plans for the
enhancement and development of its resources, educational processes, and the academic quality of
its business programs. Provide evidence of these improvements resulting from the implementation of
the strategic plan.

9. Describe the methods used by the academic business unit to monitor and evaluate its progress in
accomplishing its mission and goals.

10. If applicable, describe the ways in which the academic business u n i strdiegic planning process is
linked to the institutional budgeting process.

11. Describe the process employed by the academic business unit for the periodic review and renewal of
its mission, goals, and strategies, and explain the ways in which various stakeholders of the unit (e.g.,
faculty, staff, students, external groups/individuals, etc.) are involved and participate in the process.

12. Provide copies of the documents that are used in the academic businessuni t 6s strategic
process (e.g., formal strategic plans, fully-integrated outcomes assessment/strategic plans, action
plans, balanced scorecards, minutes of planning meetings, or other documents used in the planning
process; these should be placed in an appendix of the self-study).
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3.2 Summary Reflection on Strategic Planning

Excellence in business education requires an evaluation of the academic businessuni t 6 s
academic resources and educational processes in| ter
overall performance relative to its mission. This requires the academic business unit to evaluate
the effectiveness of its strategic planning process in supporting excellence in business
education.

Evaluation Criteria

The academic business unit should reflect upon the evidence presented in the self-study as it relates to
the u n i avaadl performance in the context of its mission.

Self-Study Guidelines for Documentation

In the self-study:

Provide a summary reflection of the academic businessuni t 6s strategic planning p
reflection, consider the evidence presented in the self-study in the context of the academic businessuni t 6 s
mission and:

1. Describe the general conclusions that the academic business unit drew from the self-study regarding
the effectiveness of its strategic planning process in supporting excellence in business education.
These conclusions should include an identification of any changes and improvements needed in the
academic businessuni t 6s strategic planning process.

2. Describe proposed courses of action to make the changes and improvements identified in item 1
above.
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Principle 4: Business Curricula and Learning Opportunities

Business professionals must possess the necessary technical knowledge, competencies, and skills to
fulfill the responsibilities associated with the critical positions of trust that they hold in business and
society.

4.1 Business Program Development and Design

Excellence in business education requires the academic business unit to have effective
curriculum management processes for developing and designing its business programs.
Furthermore, the design of each business program offered by the academic business unit must
be future-oriented and consistent with current, acceptable business practices and the
expectations of professionals in the academic and business communities. In addition, the
curriculum of each business program must cultivate critical career-appropriate core
competencies in business and must maximize the likelihood that the intended learning
outcomes for the program will be achieved.

Evaluation Criteria

Preparing students to be competent business professionals requires the academic business unit to have
effective processes for curriculum management, including processes for the development and design of
business program curricula that are current, relevant, and reflect the expectations of professionals in the
academic and business communities.

The curricula in well-designed, high-quality business programs should recognize and consider the rapidly-
changing environment of the business profession and should normally exhibit the following
characteristics:

C The curricula in business programs provide learning opportunities for developing the knowledge,
skills, abilities, and competencies that are required to facilitate student achievement of the intended
learning outcomes in the programs.

C The curricula in business programs foster active student participation in learning through experiential
and active learning activities, and encourage interactions between students and faculty and peer
interactions between and among students.

C Business programs that are delivered through multiple formats, including on-ground, online, and
hybrid delivery modes, are designed to ensure consistent quality regardless of the mode of delivery.

C The academic business unit integrates business research, especially practice-oriented research, into
the curricula of its business programs.

Self-Study Guidelines for Documentation

In the self-study:
1. Provide the curricular requirements for each business program included in the accreditation review.

This information should take the form of a curriculum sheet or a listing of all courses comprising each
program.

I f this information is included in the institut:i
other materials, provide the page numbers for the relevant sections. Alternatively, if this information is
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provided on the academic businessuni t 6s or t he | mosideithe URLiaddmress fortivee b s i t
information.

For each business program included in the accreditation review:

a. Describe the term structure that constitutes an academic year for the program (e.g., fall and
spring terms over two calendar years; three terms in a single calendar year; etc.). In this
description, also specify the number of weeks comprising each academic term.

b. Provide Table 4-1: General Program Structure and Design. This table should provide (i) a listing
of each business program included in the accreditation review, (ii) a specification of the normal
time-to-completion of each program for a full-time student (in number of years), and (iii) the
number of credits, contact hours, or other program metric units required for graduation for each
program. This information must be presented by program level as shown in sample Table 4-1 in
these guidelines.

In a footnote to the table, identify the metric that is used for reporting the figuresi n Ddgeee i
Requirement s 0 tableg ileywhetheptlie figutesare expressed in terms of credits
(i.e., Carnegie credit units; European Credit Transfer System, or ECTS, credits), contact hours,
etc.

Describe the curriculum management processes used by the academic business unit for developing
and designing its business programs, including the following aspects of the programs:

a. Program structure and organization

b. Curriculum content

c. Program-level intended student learning outcomes

d. Pedagogies

e. Delivery modes

Provide Table 4-2: Program Delivery Modes. This table should provide a listing of each business
program included in the accreditation review, and an identification of the methods that the academic
business unit employs to deliver each program. This information must be presented by program level
as shown in sample Table 4-2 in these guidelines.

If the academic business unit offers online or hybrid programs:

a. Describe the kinds and amount of student activity and effort required in the online components of
the programs.

b. Describe the kinds and amount of faculty activity and effort required in the online components of
the programs.

c. Explain the ways in which the academic business unit ensures equivalent quality between these
programs and more traditionally-delivered, fully on-ground programs.

d. Describe the process that the business unit uses to ensure that the individual completing the work
in the course is the student who is registered and earning credit for the course.

For each business program included in the accreditation review, provide Table 4-3: Mapping of
Curriculum to Intended Student Learning Outcomes (ISLOS).

In the mapping table for each program, list the required courses comprising the program, and then,
for each course, identify the intended student learning outcomes in the program to which the learning
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opportunities in that course contribute. For example, if the learning opportunities in course #1
contribute to the development of the content knowledge, professional skills, or ethical and responsible
decision-making abilities that are addressed in program intended student learning outcome #3, then
list ISLO #3 in the appropriate row for course #1.

For each business program included in the accreditation review:

a. Describe the types of experiential and active learning activities that are integrated into the
programdés curricul um.

b. Describe the types of student-student and faculty-student interactions that are integrated into the
programdés curricul um.

For each business program included in the accreditation review, describe the extent to which
business research, particularly research that is directed toward problems and issues facing practicing
business professionals, is integrated into the courses and other learning opportunities comprising the
programbs curricul um.
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Table 4-1: General Program Structure and Design

PROGRAM ‘ TIMETI\(I)OC%'\:/IAPLLETION DEGREE REQUIREMEN
ASSOCIATEEVEL PROGRAMS
Associate oAppliedScience iBusiness XYears XXCredits
. 1/ 1 9 [FLEMEQ PROGRAMS
Sacheor of Bueness Admnsiton i 3 ocreas
Bachelor of Science in Accountancy XYears XXXCredts
MASTER-{EVEL PROGRA
Master of Public Accountancy XYears XXCredits
DOCTORALEVEL PROGRAMS
Ph.D. inBusiness XYears XXCredits

Table 4-2: Program Delivery Modes

DELIVERY MODE

PROGRAM
FULLY ON HYBRID
GROUND
ASSOCIATEEVEL PROGRAMS
Associate oAppliedScience iBusiness X
. /1 9 [[(LEWVEQ PROGRAMS
Bachelor of Business Administration with a X X
Concentration irMarketing
Bachelorof Science in Accountancy X
MASTER-{EVEL PROGRAMS
Master of Business Administration with a
S ) X X
Specialization iMarketing
Master of Public Accountancy X
DOCTORALEVEL PROGRAMS
Ph.D. irBusiness X X
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Table 4-3: Mapping of Curriculum to Intended Student Learning Outcomes (ISLOs)
(This table is used for Associate, Bachel or, Ma s { evel Bregrams) d

PROGRAM AME

Doctor al

1. Required Course, Module, Subject #1

Key Learning Outcomes to which this course contributes: List of KLOs

Program Intended Student Learning Outcomes (ISLOs) to which this course contributes:

List of ISLOs

2. Required Course, Module, Subject #2

Key Learning Outcomes to which this course contributes: List of KLOs

Program Intended Student Learning Outcomes (ISLOs) to which this course contributes:

List of ISLOs

3. Required Course, Module, Subject #3

Key Learning Outcomes to which this course contributes: List of KLOs

Program Intended Student Learning Outcomes (ISLOs) to which this course contributes:

List of ISLOs

4. Required Course, Module, Subject #4

Key Learning Outcomes to which this course contributes: List of KLOs

Program Intended Student Learning Outcomes (ISLOs) to which this course contributes:

List of ISLOs

5. Required Course, Module, Subject #5

Key Learning Outcomes to which this course contributes: List of KLOs

Program Intended Student Learning Outcomes (ISLOs) to which this course contributes:

List of ISLOs

6. Required Course, Module, Subject #6

Key Learning Outcomes to which this course contributes: List of KLOs

Program Intended Student Learning Outcomes (ISLOs) to which this course contributes:

List of ISLOs

7. Required Course, Module, Subject #7

Key Learning Outcomes to which this course contributes: List of KLOs

Program Intended Student Learning Outcomes (ISLOSs) to which this course contributes:

List of ISLOs

Add additional rows as needed.
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4.2 Curricula of Undergraduate-Level Business Programs

Excellence in business education requires the content in the curricula of undergraduate-level
business programs to develop the body of knowledge and skills necessary to prepare students
to be competent business professionals.

Evaluation Criteria

The following content areas comprise the technical knowledge component of the foundational body of
knowledge in business. These content areas serve as a basis for building the competencies needed by
current and future business graduates and as a framework for developing relevant and forward-looking
curricula:

Major concepts in functional areas of accounting, marketing, finance, and management (FUNCT)

Legal, social, and economic environments of business (LSE)

Global environment of business (GLOB)

Ethical obligations and responsibilities of business (ETH)

Decision-support tools in business decision making (DST)

Effective oral and written forms of professional communication (COM)

Analytic thinking to solve business problems (CT)

Integrative Experience (INT), such as:

1. Strategic Management/Business Policy

2. Required Internship

3. Capstone Experience (an experience that enables a student to demonstrate the capacity to
synthesize and apply knowledge in an organizational context, such as a simulation, project,
comprehensive examination or course, etc.)

IOMmMOOw»

Consequently, the curricula in undergraduate-level business programs must incorporate learning
opportunities in those foundational disciplinary areas that are appropriate to the career paths for which
the programs are designed to prepare students.

Academic business units must ensure that the relevant content areas are covered in undergraduate-level
business programs. Although it is not required that all of the foundational disciplinary areas will be
covered or have equal coverage, it is expected that each business program at the undergraduate level
will include learning opportunities in those content areas that are normally expected of that type of degree
program and that are necessary for the particular career path for which the program is designed to
prepare students. It is incumbent upon the academic business unit to provide appropriate rationale for
any variations in coverage in this regard.

The academic business unit must ensure that syllabi for all required courses in each undergraduate-level
business program included in the accreditation review are available for evaluation and review by the site-
visit team.

Self-Study Guidelines for Documentation

In the self-study:
1. For each associate- and b a ¢ h e-levelbudsisess program included in the accreditation review:

a. Provide Table 4-4: Summary of Business Technical Knowledge (BTK) Coverage in
Undergraduate Programs.

This information must be presented using the table template provided in these guidelines.

In the table for each program, list the required courses comprising the program and identify the
BTK areas covered in that course.
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Use the following coverage level designations in completing the table:

Introduces (I): The course introduces concepts related to an BTK area. Learning opportunities
focus on basic knowledge and skills in that BTK area. It may be the case that several courses. in
a curriculum introduce concepts related to a particular BTK area and lay the foundation for
coverage in that area. It may also be the case that a given course may be designed to introduce
concepts in several BTK areas.

Reinforces (R): The course strengthens, supports, and reinforces the development of the
knowledge and skills in an BTK area further along in the curriculum. Foundational knowledge in
the BTK area was previously introduced through other learning opportunities in the curriculum. As
above, it may be the case that several courses in a curriculum reinforce concepts related to a
BTK area and contribute to further coverage in that area. It may also be the case that a given
course may be designed to reinforce concepts in several BTK areas.

Emphasizes (E): The course emphasizes concepts related to an BTK area and provides learning
opportunities for integrating knowledge and skills in the area. Concepts in the BTK area had been
previously introduced and reinforced through various learning opportunities in other courses in
the curriculum. Again, it may be the case that several courses. in a curriculum emphasize
concepts related to a particular BTK area and provide learning opportunities for integrating
knowledge and skills in that area. It may also be the case that a given course may be designed to
emphasize concepts in several BTK areas.

Complete the table by entering an I, R, or E as appropriate. Please keep in mind that it is possible
for a given cell in the table to include multiple coverage level designations, e.g., if a particular
course introduces, reinforces, and emphasizes concepts related to a particular BTK area, then all
three designations i |, R, and E T would appear in the relevant cell.

If your associate- or bachelo r -@\&l business programs contain majors that require additional
courses beyond those that are common to those areas, you may choose to obtain credit for BTK
coverage in these courses by preparing a separate Table 4-4 for each major.

For any associate- or b a ¢ h e-levelrbdsimess programs included in the accreditation review that do
not cover the BTK content areas that are normally expected of those types of degree programs and
that are necessary for the career paths for which the programs are designed to prepare students,
provide a rationale for this variation in BTK coverage.

If your associate- or b a ¢ h e-lewvelrbudsisess programs contain majors describe the ways in which
the academic business unit ensures academic quality in these disciplinary component areas of the
programs.

The methods for ensuring academic quality may include, but are not limited to, inclusion of the majors

in the academic businessuni t s out comes assessment plan; periodi

these disciplinary component areas; reviews, analyses, and evaluations of the results of embedded
assessments in the courses comprising the disciplinary component areas; etc.

In addition to input- and process-based measures of academic quality (e.g., curricular content;
student admissions and retention standards; faculty qualifications; student academic support
services; facilities, equipment, and learning and technological resources; program delivery; teaching;
student advising; etc.), the methods for ensuring academic quality in the majors must also utilize
outcomes-based measures of quality (e.g.,i mmi nent graduatesd/ gradua
the disciplinary component areas; alumni satisfaction with the disciplinary component areas; job
placement/employment of graduates; job advancement of graduates; employer satisfaction with job
performance of graduates; graduatesd6 success
certification examinations; advisory board approval of the disciplinary component areas; etc.).
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Table 4-4: Summary of Business Technical Knowledge (BTK) Coverage in Undergraduate Programs
(A separate table should be used for each Associate and BathadbProgram)

BTK AREA A B C D E F G H
COURSE NAME FUNCT LSE GLOB ETH DST COM CT INT

Coverage Level Designatians
| =BTKArea Introduced

R =BTKArea Reinforced

E =BTKArea Emphasized
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4.3 Curriculaof Ma s t e.evelBusiness Programs

Excellence in business education requires the content in the curriculaof ma s t elavél s
business programs to build upon the foundational knowledge and skills that are developed in

b a ¢ h e Havel Bregrams and to provide learning opportunities appropriate for advanced study
in business.

Evaluation Criteria

I n ma detvetbudiness programs, foundational knowledge, skills, and competencies in the relevant

business technical knowledge component areas (as identified in Principle 4.2) is assumed. Ma s t dewved s
business programs provide learning opportunities for the development of more advanced knowledge and
higher-order skills in the business technical knowledge component areasthant y pi cal -ewlc hel or 6
programs. More specifically, these learning opportunities focus on:

C More intensive, in-depth, and specialized knowledge development in the business technical
knowledge component areas;

C Cross-functional integration of knowledge spanning the business technical knowledge component
areas;

C More advanced development of application, critical thinking, analytical, and problem-solving skills for
the purposes of making reasoned judgments and sound decision making in business;

C More highly-developed communication and collaboration skills needed by effective business
professionals;

C Enhanced development of the managerial, leadership, and strategic skills required of competent
business professionals;

C The development of advanced abilities to apply current and emerging business information
technologies for data analysis and management in support of business decision making;

C More advanced understanding of the professional, legal, and ethical responsibilities associated with
the business profession.

For students entering ma s t -¢evebbsasiness programs who have not completed an undergraduate
degree in business and who do not have the foundational knowledge, skills, and competencies required
for advanced study in business prior to enrolling in the programs, there must be some mechanism in
place to develop this foundation and to prepare the students for the ma s t 4evebceurses in those
programs.

The academic business unit must ensure that syllabi for all required courses in each ma s t $eveb s
business program included in the accreditation review are available for evaluation and review by the site-
visit team.

Self-Study Guidelines for Documentation

In the self-study:

1. Listt h e maleveldusifess programs included in the accreditation review (including each major
contained within the programs), and provide a copy of the stated curricular requirements for these
programs and/ or the page numbers for the sections
requirements. Also, identify the required number of course credit hours of graduate-level work beyond
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the undergraduate CPC for each of these programs.

If your ma s ts-evebbusiness programs contain majors describe the ways in which the academic

business unit ensures academic quality in these disciplinary component areas of the programs. The

methods for ensuring academic quality may include, but are not limited to, inclusion of the majors in

the academic businessuni t 6s outcomes assessment plan; periodi
these disciplinary component areas; reviews, analyses, and evaluations of the results of embedded
assessments in the courses comprising the disciplinary component areas.

In addition to input- and process-based measures of academic quality (e.g., curricular content;

student admissions and retention standards; faculty qualifications; student academic support

services; facilities, equipment, and learning and technological resources; program delivery; teaching;

student advising; etc.), the methods for ensuring academic quality in the majors must also utilize
outcomes-based measures of quality (e.g.,i mmi nent graduates6/ graduating
the disciplinary component areas; alumni satisfaction with the disciplinary component areas; job
placement/employment of graduates; job advancement of graduates; employer satisfaction with job
performance of graduates,; graduatesdé success in ad
certification examinations; advisory board approval of the disciplinary component areas; etc.).

l denti fy t Heved soursesattsat aee ndi reserved exclusively for graduate students, and
provide an explanation for these exceptions as applicable.

For student s ent <evelbosmesypogramswhaoshave moticempleted an

undergraduate degree in business and who do not have the foundational knowledge and skills

required for advanced study in business prior to enrolling in the programs, describe the ways in which

the academic business unit develops this foundation and prepares these studentsf or t he- mast er
level courses in those programs.
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4.4 Curricula of Doctoral-Level Business Programs

Excellence in business education requires the curricula of doctoral-level programs in business
to prepare students to make significant scholarly contributions to the academy or professional
practice.

Evaluation Criteria

The curricula in doctoral-level business programs must incorporate learning opportunities that are
appropriate to the career paths for which the programs are designed to prepare students. It is incumbent
upon the academic business unit to provide appropriate rationale for any variations in coverage in this
regard.

Doctoral-level programs in business must be appropriate to the mission and broad-based goals of the
academic business unit and must contribute to the development of doctoral students into individuals

capable of contributing to the academy or professional practice. The curricula in doctoral-level programs

in business must include scholarly and professional learning opportunities that are designed to develop

more advanced knowledge and higher-order skills than typical ma s t 4evebpsograms. In particular,
doctoral-level courses should be rigorous and challenging and should contribute to the development of
advanced research skills; the acquisition of in-depth knowledge in areas of business specialization and

their managerial and organizational contexts; and a sophisticated understanding of the importance of
professional ethics, values, and integrity in support of business6 s br oad soci etupbsesand

The academic business unit must ensure that syllabi for all required courses in each doctoral-level
business program included in the accreditation review are available for evaluation and review by the site-
visit team.

Self-Study Guidelines for Documentation

In the self-study:

1. Describe each doctoral-level business program included in the accreditation review. This description
must address the following areas:

a. The type and name of the program,;
b. Curricular requirements (i.e., the courses, modules, subjects, etc. comprising the program);
c. Residency requirements for the program.

2. For each doctoral-level business program included in the accreditation review, describe the ways in
which the program contributes to the development of students into individuals capable of contributing
to the academy or professional practice. Specifically, describe the elements or learning opportunities

in the program in the following areas:

a. The ways in which students demonstrate advanced knowledge in areas of business
specialization;

b. The ways in which advanced research skills are developed and whether those research skills are
guantitative or qualitative/applied in nature;

c. The dissertation or other research component (e.g., several smaller research projects/papers)
and whether the research topics focus on theoretical issues or practice-oriented problems;
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d. If applicable, the ways in which the program prepares students for teaching careers, including,
but not limited to, the knowledge and skills associated with course and curriculum design,
instructional technologies, and learning assessment;

e. The ways in which the program develops a sophisticated understanding of the importance of
professional ethics, values, and integrity in support of businessb s br oad soci et al an (
purposes.

If your doctoral-level business programs contain majors, describe the ways in which the academic
business unit ensures academic quality in these disciplinary component areas of the programs.

The methods for ensuring academic quality may include, but are not limited to, inclusion of the majors
in the academic businessuni t s out comes assessment plan; periodi
these disciplinary component areas; reviews, analyses, and evaluations of the results of embedded
assessments in the courses comprising the disciplinary component areas.

In addition to input- and process-based measures of academic quality (e.g., curricular content;

student admissions and retention standards; faculty qualifications; student academic support

services; facilities, equipment, and learning and technological resources; program delivery; teaching;

student advising; etc.), the methods for ensuring academic quality in the majors must also utilize
outcomes-based measures of quality (e.g., imminent graduates 6 / gr aduating seniorso
the disciplinary component areas; alumni satisfaction with the disciplinary component areas; job
placement/employment of graduates; job advancement of graduates; employer satisfaction with job
performance of graduates; advisory board approval of the disciplinary component areas; etc.).

For each doctoral-level business program included in the accreditation review, demonstrate that the
learning opportunities in the curriculum comprising the program are aligned and consistent with:

a. The career path and the roles and responsibilities for which the program is designed to prepare
students;

b. The mission and broad-based goals of the academic business unit.

For any doctoral-level business programs included in the accreditation review that do not incorporate
learning opportunities that are normally expected of those types of degree programs and that are
necessary for the career paths for which the programs are designed to prepare students, provide a
rationale for this variation in content.

For each doctoral-level business program included in the accreditation review, provide evidence of
the extent of student success in:

a. Mastering the disciplinary knowledge in their areas of business specialization and the advanced
research skills necessary for contributing to the theoretical or practical body of knowledge in
business;

b. Completing their programs of study.

Provide Table 4-5: Student Doctoral Research.

This information must be presented using the table template provided in these guidelines.

In the table, (i) list all the students who completed their dissertations or other equivalent research

projects/papers during the self-study year and the previous two years and (i) identify the titles of their

dissertations or research projects/papers.

Provide access to student dissertations for review.
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Table 4-5: Student Doctoral Research

SELFSTUDY YEAR

Title of Dissertation or Researdhrojects/Papes

Title

Title

Title

Title

Title (Add rows as needed for dissertations completednd) the year.)

YEAR PRIOR BELSTUDY YEAR

Title of Dissertation or ReseardProjects/Papes

Title

Title

Title

Title

Title (Add rows as needed for dissertations completed during the year.)

TWOYEARBPRIOR TGELFSTUDY YEAR

Title of Dissertaton or Researchrojects/Papes

Title

Title

Title

Title

Title (Add rows as needed for dissertations completed during the year.)




4.5 International Dimensions of Business

Excellence in business education requires business students to be prepared to function
effectively in a changing global environment. Therefore, the academic business unit, through its
curricula and co-curricular programs, must ensure that students possess the knowledge, skills,
and abilities to understand and deal effectively with critical issues in a dynamic global business
environment.

Evaluation Criteria

To prepare students to be competent business professionals in this continually evolving environment,
academic business units must address the challenges and complexities associated with globalization and
must be proactive in internationalizing the curricula of business programs.

In addition to providing curricular and co-curricular learning opportunities in international business issues
and practices, academic business units must also be engaged in broader efforts to foster a global mind-
set in their students, faculty, and administrators.

Self-Study Guidelines for Documentation

In the self-study:

1. For each business program included in the accreditation review, describe the ways in which the
learning opportunities in the program prepare students to function effectively in the global business
environment. This description should encompass:

a. Any majors that deal with international business issues and practices;
b. Any courses that deal with international business issues and practices;

c. Any other learning opportunities relating to the international dimensions of business that are
integrated throughout the required courses comprising the program.

2. Provide the following information pertaining to the experiential learning and co-curricular programs
relating to international business offered by the academic business unit:

a. A description of the experiential learning and co-curricular programs offered by the academic
business unit (e.g., international internship programs or other international clinical experiences,
study-abroad programs, international student and/or faculty exchange programs, short-term
international study tours, etc.).

b. A description of the ways in which the experiential learning and co-curricular programs prepare
students to function effectively in the global business environment.

c. The number of students and faculty involved in each experiential learning and co-curricular
program for the past three years.

3. Describe the ways in which the academic business unit fosters a global mind-set in its students,
faculty, and administrators. This description should include an explanation of the ways in which the
academic business unit prepares students to deal with cultural and ethnic diversity and to work
effectively with diverse colleagues and clients.
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4.6 Information Technoloqgy Skills

Excellence in business education requires academic business units to integrate learning
opportunities relating to current and emerging business information technologies into the
curricula of its business programs.

Evaluation Criteria

To ensure currency and relevance of business curricula, to ensure that students acquire the necessary
professional competencies and skills, and to prepare students to be competent and successful business
professionals, the academic business unit should integrate current and emerging business information
technologies for data analysis and management into its program curricula.

The curricula in business programs should incorporate learning opportunities for developing student skills
in using information technologies for data creation, data mining, data analysis, data transformation, data
reporting, data sharing, and data storage for the purpose of generating meaningful and reliable business
information for decision making.

Self-Study Guidelines for Documentation

In the self-study:

1. For each business program included in the accreditation review (including majors contained within the
program), describe the extent to which current and emerging information technologies for data
analysis and management are integrated into the curriculum of the program.

2. For each business program included in the accreditation review (including majors contained within the
program),descr i be t he student | earning opportunities thatf
curriculum for the purpose of developing the necessary knowledge and skills in data creation, data
mining, data analysis, data transformation, data reporting, data sharing, and data storage for the
purpose of generating meaningful and reliable business information for decision making.
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4.7 Curriculum Review, Renewal, and Improvement

Excellence in business education requires curricula that are current and relevant, and that
prepare students to be competent business professionals. Therefore, curriculum review,
renewal, and improvement must be an ongoing process that is supported by outcomes
assessment, the results of which are used to ensure excellence in the business programs
offered by the academic business unit.

Evaluation Criteria

Faculty in the academic business unit must participate in the continuous review and renewal of the
curriculaoft h e (busindgsdpsograms, and should recommend changes and improvements as deemed
appropriate. It is essential that the assessment of student learning outcomes be used in this review and
renewal process.

In addition, the academic business unit should seek regular input from stakeholders, including alumni,
employers of graduates, and other professionals in the business community, in order to obtain information
with which to assess the success of its business programs in meeting the needs of students and the
demands of employers. The results of these reviews and assessments should be used to determine

whether changes and improvements are needed in the academic businessuni t 6s pr ogr ams.

Self-Study Guidelines for Documentation

In the self-study:
1. Describe the following curriculum management processes employed by the academic business unit:

a. The process for the continuous evaluation of the curricula in the business programs offered by
the academic business unit;

b. The ways in which outcomes assessment supports curriculum review, renewal, and improvement
in the academic business unit;

c. The process for changing program curricula or developing a new business program for the
academic business unit.

2. Document the involvement of the faculty in the academic business unit in the periodic review,
renewal, and improvement of business programs and curricula.

3. Describe the ways in which alumni, employers of graduates, and other professionals in the business
community are involved in the periodic review, renewal, and improvement of business programs and
curricula.

4. Provide evidence of recent curricular revisions and/or new business programs that have resulted from
the academic businessuni t &8s curriculum management/ devel opment
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4.8: Summary Reflection on Business Curricula and Learning Opportunities

Excellence in business education requires an evaluation of the academic businessuni t 6 s
academic resources and educational processes i
overall performance relative to its mission. This requires the academic business unit to evaluate
the effectiveness of its curricula, curricula-related processes, and program learning
opportunities in supporting excellence in business education.

n

Evaluation Criteria

The academic business unit should reflect upon the evidence presented in the self-study as it relates to
the u n i avaadl performance in the context of its mission.

Self-Study Guidelines for Documentation

In the self-study:

Provide a summary reflection on the academic businessu ni t 6 s , curicula-retated peocesses, and
program learning opportunities. In this reflection, consider the evidence presented in the self-study in the
context of the academic businessuni t 6s mi ssi on and:

1. Describe the general conclusions that the academic business unit drew from the self-study regarding
the effectiveness of its curricula, curricula-related processes, and program learning opportunities in
supporting excellence in business education. These conclusions should include an identification of
any changes and improvements needed in the academic businessun i t 6 s ccurnicula-related a
processes, and program learning opportunities.

2. Describe proposed courses of action to make the changes and improvements identified in item 1
above.
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Principle 5: Business Faculty Characteristics, Activities, and Processes

Academic business units must (i) ensure that their business programs are supported by qualified and
competent faculty, (ii) have effective methods for recruiting faculty, (iii) ensure that their faculty are
engaged in appropriate and ongoing scholarly and professional activities, (iv) evaluate faculty based on
defined criteria, (v) provide support for the professional development of their faculty, and (vi) foster an
academic climate conducive to excellence in teaching and learning.

5.1: Qualifications of Business Faculty

Excellence in business education requires highly-qualified faculty. Therefore, the faculty who
teach in business programs must possess significant academic and professional preparation.

Evaluation Criteria

To ensure high-quality teaching and to maximize the likelihood of achieving intended learning outcomes
and other educational and operational elements of its mission, the academic business unit must utilize
and deploy highly-qualified faculty.

Compliance with this principle requires appropriate academic preparation for faculty, including, but not
limited to, holding relevant graduate degrees in business.

The graduate degrees used to establish faculty qualifications must be earned degrees awarded by
institutions having nationally-recognized institutional accreditation, or the authorization to award degrees
or recognition from an appropriate accrediting, governing, or legal body. In the case of doctoral degrees,
non-traditional executive or professional doctorates and D.M. degrees, as well as traditional Ph.D. and
D.B.A. degrees, are also considered in evaluating the qualification status of business faculty members.

The IACBE recognizes three levels of qualification:

C Academically Qualified
C Professionally Qualified
C Other

Detailed definitions for each level can be found in the Definitions section at the end of this manual.
Academic business units must have established policies and criteria for determining the qualification
status of business faculty that are consistent with the mission and broad-based goals. These policies and
criteria should specify requirements for the initial academic preparation and professional experience of
business faculty members and for their ongoing scholarly and professional activity.

In addition, academic business units must have complete transcripts of all graduate work completed by
each business faculty member readily available for review by the site-visit team.

Self-Study Guidelines for Documentation

All full-time, part-time, and adjunct business faculty members who teach business courses offered by the
academic business unit must be considered in responding to this principle. Full-time business faculty
includes regular full-time business faculty, full-time visiting professors in business, and full-time business
faculty with administrative loads, such as deans, and department and division chairs. Part-time business
faculty includes adjunct faculty, administrative personnel, staff, and full-time faculty from other academic
units in the institution who, on a part-time basis, teach business courses offered by the academic
business unit.
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In the self-study:

1. Provide a current curriculum vita for each full-time and part-time business faculty member who
teaches business courses offered by the academic business unit (these should be placed in an
appendix of the self-study).

2. Describe and document the academic business unit& policies and criteria for determining the
gualification status of business faculty. This description must address the following areas:

a. Initial academic preparation (i.e., degrees) required of faculty at the time of hiring
b. Professional experience required of faculty at the time of hiring

c. The types and amounts of ongoing scholarly activity required of faculty to maintain their
qualification status

d. The types and amounts of sustained professional engagements required of faculty to maintain
their qualification status

3. Describe the extent to which the academic business unit integrates practice-oriented faculty into its
programs and activities. This description should address the integration of practice-oriented faculty
into the following areas:

a. Teaching

b. Research

¢. Administration

d. Curriculum development and management
e. Learning assessment

4. Provide a credentials portfolio, a credentials summary, and a qualification justification for all business
faculty members for whom, in addition to their degrees, a combination of graduate course work,
professional experience, ongoing scholarly and professional activities, and teaching experience is
used to establish their qualification status. A credentials portfolio, a credentials summary, and a
qualification justification must also be provided for any business faculty member who does not hold at
| east a equaaenhtpostégeduate degree. (These should be placed in an appendix of the self-
study.)

A credentials portfolio consists of:
C A current curriculum vita;
Transcripts of all graduate work;

C
C A description of the dndpraiesstoryal erperieritesr 6s t eaching
¢

A listing of the scholarly and professional activities in which the faculty member has been
engaged during the past five years.

Forms for a credentials summary and a qualification justification are provided in Appendices B and C
of this manual.
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5. Provide Table 5-1: Business Faculty Qualifications.

All business faculty who teach business courses offered by the academic business unit must be
included in the table, with full- and part-time faculty members listed separately and in alphabetical
order by surname.

I f a f acul ighyestieaenedcbdegreé is in & field outside of business (e.g., Ed. D, JD, etc.), but
holds a business degree (e.g., Master of Science in Accountancy, MBA, etc.), list the business
degree along withthe out-of-f i el d degree in the fiHdtapk.est Degreeo

In cases where a faculty member teaches at more than one program level (i.e., undergraduate-,
mast er 6 s levet) and/or ;m marée than one discipline during the self-study year, list each

program level and discipline on a separate lineunder t he headings fAProgram Lev
Teaching Disciplines, 0 respectively. Then, indicat
heading ALevel of Qualification. o

Use the following qualification | eQuwdl idfeisé gtniadn ® nes

AQ: Academically-Qualified
PQ: Professionally-Qualified

O: Other Qualification Level
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